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The Advocacy Hub is a catalyst for collective action to increase women’s
digital financial inclusion.
* Led by Women’s World Banking (WWB) and the United Nations Capital

Development Fund (UNCDF), and supported by the Bill and Melinda
Gates Foundation.

« The Advocacy Hub is a collective of local, regional, and global partners

\./ that unify and amplify advocacy through coordinated campaigns,
Women's World Banking reguilting in targeted and scalable impact.
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Financial Inclusion- Ethiopia data
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Ask yourselves...

* To what extent has there been increased access to and usage
of financial services in Ethiopia?

* Which segments of the population are benefiting most from
innovation in financial technology, and why?

* Which types of services are most beneficial to women?
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Access to finance through mobile money and financial institution accounts provides a crucial pathway to financial
inclusion — especially for women. While financial institution accounts are leading the way in Ethiopia, mobile money
ownership remains low. Women continue to face obstacles to becoming financially included. We must prioritize the
analysis of both growth and gaps in access to finance to better understand and address challenges in Ethiopia.

1.Access to finance has been increasing regularly over the years
2.Financial institution accounts still lead the way for people in Ethiopia,

yet gender gaps persist

3.Barriers persist: Affordability, accessibility and lack of documentation
drive exclusion 'CID|F
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Financial institution account, adoption rates
(%, 15+), 2011 - 2022
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Digital financial services are still lagging behind

among adults in Ethiopia

60

50

40

= =

20
10 e
'

2014

o

Source World Bank Global Findex 2022

2017

30 . /
/

2022

N
£a

Ownership of a financial
institution account

Ownership of a mobile money
account

(@l

Impact Capital
for Development



Barriers & Opportunities Analysis | Definitions

Financial Inclusion Segments

In 2021, BMGF asked Mathematica to create a segmentation model that would allow us to analyse and compare women
across different markets.
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Excluded, marginalized Excluded, high potential Included, underserved Included, not underserved
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Mobile phone ownership has increased

Barriers & Opportunities Analysis | IFS Focus Country Analysis o

Women in Ethiopia:

Mobile Phone

Ownership
2017 & 2021

49%

Women’s mobile phone ownership increased
from 2017 to 2021 for Segments 2, 3, and 4,
with Segment 4 having the largest increase
of 37% and Segment 3 having the smallest
increase of 3%.
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Sources: Mathematica analysis of 2021 Global Findex database data.
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Gender gap persists- source GSMA 2023
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UNCDF Ethiopia Country Office &
UNCDF Policy Accelerator

ASSESSING PROGRESS AND
PRIORITIES: ETHIOPIA'S
FINANCIAL INCLUSION
JOURNEY

2011-2022

Key insights from financial inclusion
data to build more meaningful and
inclusive access to finance in Ethiopia

Read the full report:
Assessing Progress and
Priorities: Ethiopia's
Financial Inclusion Journey
2011-2022
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Enablers &
Exemplars




Thank you



